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Venerable Osmanbey colleagues and our valuable 
readers…  
While you are reading these lines, Turkey shall have 
completed a new local election or in other words, the 
General Local Elections, where all metropolis, provin-
ces, districts, neighborhoods and villages throughout 
the country shall be selecting their new mayors. I 
hope that the upcoming elections on March 31st 
shall above all, be completed democratically without 
any conflict, and wish that the results be beneficial 
for our beautiful country. Reminding once again on 
behalf of all textile and apparel industry represen-
tatives, as of one of the highly exporting sectors of 
Turkish economy that our primary need is “social 
peace” and “stability”; I congratulate the winners of 
this election in advance on behalf of OTİAD and wish 
them success in their duties.  
Following the highly busy atmosphere of the elec-
tions a dynamic season is on the way. The official 
export figures show that Osmanbey has made a 
good start to the current year. Based on the previous 
two months’ data of 2019, we eventually hope to 
reach an export figure of 1.7 billion dollars, by the 
year end. Our commercial performance as of 2018 
despite all the adverse conditions indicates that, this 
goal is rather attainable. 
Our venerable colleagues of Osmanbey, you all 
spread your outstanding effort to go further in 2018, 
where you have reached 163 countries with 1.5 
billion dollars of exports. Our prices have increased 
to $18 in apparel, and $5 in textile products. 
 Now, it’s time to go beyond! 
“To go beyond“, refers to exceeding the ordinary 
limits, to stand against adverse conditions, to go furt-
her and to overcome. It is one of the fundamentals 
of development and progress, and is directly related 
to the person’s willingness to achieve. Regarding Os-
manbey, the pioneer in textile industry in every sense 
and a source for national brands, “Going Beyond” re-
fers to more than exceeding an annual export figure 
of 1,5 billion dollars; it refers to a wholistic meaning 
consisting of branding, institualizing, a diciplined 
approach to preparing new collections and opening 
to new markets.

I seem to hear some of my colleagues, raising their 
objections: “In such a period?” 
Yes, exactly, in such a period… As I said before, 
going beyond refers to standing against adverse 
conditions. If we cannot overcome the problems 
now, and our only goal remains as to move around 
our own boundaries, it is obvious that these troubles 
shall grow in the future. Look; industrial reports and 
analyzes indicate that the global fashion and apparel 
industry is in a rapid change. Internet transforms the 
world into a small village, the urbanization rates are 
increasing and a new middle class with disposable 
income is emerging. The number of potential fashion 
consumers by 2020 is estimated as 1.2 billion, and 
the majority of these new consumers shall be people 
between the ages of 16-34. Therefore, we need to 
better understand our new target customers as of 
young generation and their different shopping habits. 
I believe that Osmanbey, that realizes 8% of Turkish 
and 11% of İstanbul’s apparel export figures thanks 
to its dynamic structure that adapts to the rapidly 
changing conditions, shall catch up with that wind of 
change in the global arena. The biggest feature that 
distinguishes Osmanbey from other textile centers is 
that, shuttle trade does not constitute the majority of 
export figures; Osmanbey rather focuses on foreign 
trade. The phenomenon that corroborates this fact 
is, 22% of participants of fairs organized abroad are 
that of Osmanbey brands.
 As OTİAD management, we perpetually analyze 
the export figures and conduct research in order 
to expand our sales to the countries where there is 
opportunity. Our greatest effort is towards increasing 
the number of exporters, considering the potential 
of Osmanbey. We only can overcome this spiral of 
figures thus and so. We approximately have a 3 
thousand colleagues in our region 49% of which are 
exporters. Every member we gain shall  carry us even 
further. 
If only we analyze the changing conditions and act 
accordingly and together, we as Osmanbey collea-
gues, have no doubt that we shall have the power to 
“Go beyond”.
See you in the next issue; regards…

 “GO BEYOND...” 
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No: 112

Hi, 

In this issue, which we prepared on the eve 

of local elections, we tried to give place to 

developments that are closely related to 

the textile industry. First of all, important 

steps have been taken to register passenger 

accompanied exports, or exports shipped 

abroad by cargo, publicly known as the 

“Shuttle Trade”. You can find details on our 

internal pages about the “Exports From 

Temporary Storage Facility” which shall give 

start to registered micro export figures. 

Do you know that digital sales are beginning 

to affect almost 60 percent of retail sales? 

Or, that e-commerce constitutes 23 percent 

of all retail sales in China? In this issue we 

have prepared a mini-review that you might 

be interested in: “e-commerce!” 

The DESIGNER of this issue is Hatice Gökçe, 

who is an experienced name in men’s 

clothing. If you are interested in miniature 

art, we suggest you to take a look at our 

interview focusing on Gökçe’s capsule 

collection named Heritage. 

We have prepared an inspiring trend file for 

our brands and designers who are trying to 

shape their autumn/winter collections for 

the upcoming year, while on the other hand 

2019 Spring/Summer collections are on 

the way to meet the final consumers. Here 

we are, with the first episode of fashion 

trends as of 2019/20 Fall/Winter season 

with spectacular colors and impressive 

silhouettes.

The weather has warmed up; if you want 

to leave indoors to discover İstanbul, we 

suggest you to stop by Çukurcuma, which 

looks like an oasis within Beyoğlu with 

its historical buildings, cool streets and 

interesting places. If you’ve never been there 

before, you will find important tips on the 

neighborhood, on our SPACE page. 

Wishing you a joyous reading experience. 

See you in the next issue…

D.Ali Yıldız

editör





With Osmanbey Guide® iOS and Android app, anyone who visits Osmanbey will easily find the wholesale & retail shops they are looking for!
Osmanbey Guide® iOS ve Android uygulaması ile Osmanbey’i ziyaret edenler aradıkları toptan ve perakende mağazaları kolayca bulacak!

THE FASHION GATE
MODANIN GİRİȘ KAPISI



1. TAKE ME TO THERE /  
The user will be able to see the location of a store on the map and draw a route from the location to the store 
he / she is trying to reach. 

2. CALL THE STORE /  
The user will be able to call the store of their choice

3.  
 

4.  

information of the store they want. 

5.  
 with a single click. 



João Knorr, who turned all eyes over himself, with 
his leopard patterned hair in the latest Versace 
fashion Show was discovered playing volleyball on 
the beach in 2017 .Young model who was born in 
Rio Grande do Sul city located in the south of Brazil 
stepped into the World of fashion by signing a cont-
ract with Next Management after striking a pose for 
Steven Klein for the Vogue Italy cover story. 

ile bütün gözleri üzerine çeviren João Knorr 2017 
-
-
-

JOÃO KNORR 

This summer, outside the eyes, the sunglasses that protect most of 
-

ms are accompanied by yellow and red colors to these glasses, which 
are popular among especially surfers and snowboarders who need 
serious sun protection.

-

şehir/hayat

28



-

-

L’Orient, which is the most important representative of Lebanese 
cuisine in Istanbul in which venues that include Middle Eastern 

-
ch is the cheery cheek of the city. The menu consisting of  the 
traditional Lebanese cuisine of the restaurant with an elegant and 
warm atmosphere is being prepared by Chef Pierre Khoury. 

-

-
-

The famous jewelry brand Chopard’s new Magical Setting collecti-
on reinterpreted the classic with new color compositions and new 
stone placement techniques.  Diamonds, blue sapphires, rubies 
and emeralds attract attention in designs with the signature of 
Caroline Scheufele, who is the creative director of the brand.

İstanbul’daki Lübnanlı

29



-
-

 

The artist Damien Hirst, who is known for his works, in which 
he especially placed dead animal bodies in glass containers 
filled with ‘formaldehyde’, which is a chemical component that 
is preventing decay, has decorated the Empathy Suite at the 
Palm Casino Resort in Las Vegas and the room turned into the 
most expensive hotel room in the world at one time.

-

-

Master Ultra Thin Moon Enamel announced that it will pro-
duce only 100 pieces for 2019 by Jaeger-Le Coultre, which 
is one of the most prestigious watch brands in Switzerland, 
evokes admiration with both its mechanism and design. 
The watch’s dial had been colored with the deepest and 
most effective blue tone of the night, tooling by hand. 

Damien Hirst ile 

JAEGER- LE COULTRE’DAN

şehir/hayat
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Portrait, the first leg of the “Olympos Exhibitions” 
series, which is Taner Ceylan’s project, who is one 
of the most successful painters of recent times, 

-
-

the exhibition prepared with a selection of the 
works of the artists whom Ceylan follows closely.

Taner Ceylan’dan “Olimpos Sergileri 1”e

şehir/hayat
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şehir/hayat
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Tom Ford’s new collection of three perfumes, 
storming in the fragrance world with Black Orchid 
is one of the most assertive of 2019. The White 
Suede, which is a combination of musk and rose 
notes; Jasmine Musk which features fresh notes 
like jasmine, ylang ylang and pachuli and Musk 
Pure, which is composed of citrus, bergamot and 
chilli notes are ideal for those looking for a new 
perfume, especially in spring.

La Voiture Noire that is Bugatti’s carbon fiber hul-
led hand-made new black car, passed Rolls-Roy-
ce Sweptail, which is the world’s most expensive 
car, with a price of 11 million euros with its latest 
version.  Bugatti La Voiture Noire was sold to a 
mysterious buyer for 16.5 millions euros in recent 
months.

-

Bugatti, Rolls-Royce’un Unvanını Aldı 

35



While Pureness Collection launched by Özdilek 
Home Textile is stressing the longing for nature, 
pureness and the traces of nature, the collection 
is accompanied by the fascinating room fragran-
ces of Sadem. Soft linen patterns, futuristic and 
classic details stand out in collection where soft 
pastel tones are included.

Botti was produced by DelightFULL with a 
gold-plated body made of modern brass, inspired 
by an American jazz musician trumpeter Chris 

-
sign that will change the atmosphere of the hotel, 
restaurant and store with a body made of marble 
base, brass and aluminum.

-

-

-

-

şehir/hayat
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-
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David LaChapelle, which is known for his unusual fashion 
photos, took the campaign photos of Kenzo’s 2019 Spring 
/ Summer collection in its own style.  On the set, which 
gives the impression of removing the gravity, motion, color, 
diversity and happiness are featured. The surprise of the 
campaign is that Humberto Leon, who is one of the Ken-
zo’s creative directors, who has also an organization com-
pany, and his mother took in charge in front of the camera.

KENZO 2019 İLKBAHAR/YAZ

38

kampanya





-
-

-

If you happen to pass Venice, we recommend you to see the squares, canals, bridges, basilicas and statues on the route of every tourist, 
especially the famous St. Mark’s Basilica with horses that go from Sultanahmet as well as this exhibition, which will open its doors to the 

58th times. If you also find the opportunity, you can also visit Venice’s first luxury ’duty free” store, T Fondaco dei Tedeschi, which DFS 
has realized with a budget of 460 million Euros. The building, remaining from the 13th century as well as Rialto, which is one of the most 

beautiful bridges in Venice have been used by traders for centuries.

SHOPPING IN VENICE

bunu görmelisin

40





-

-
-

-

güzellik / bakım
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Azerbaijan-born fashion designer Rufat Is-
mayil took part in New York Fashion Week 
with the Afffair brand they created with Ali 
Bahtiyar. Many people watched the show ‘’ 

-
-

mes such as Avril Lavigne, Jennifer Lopez, 

and Lala Kent.

-

-

-
-
-

RUFAT 
ISMAYIL

-

-

The Pomak, the most important part of the Balkan culture, who moved to 
Anatolia through migration and exchange, appeared in Vogue Italy with 
their wedding rituals. The shooting, which was  locally produced , was 

collections of Turkish designers like Zeynep Tosun. 

POMAK GELİN 
İTALYA’DA 

haber
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-

For a while, two names from Turkey make the scene steadily at fashion shows of global fashion houses. 

Christian Cowan, Rodarte and Alexa Chung this year.  The common point of them is that while they were 
not preferred for the fashion shows in Turkey, their luck turned when they became known through Instag-
ram.  Now, they are both registered at international model agencies and are taking firm steps in the global 
fashion arena. 

GÜNCE VE ÖYKÜ 
Türkiye’nin İlk Süper Modelleri

news
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Louis Trotter, the new creative director of Lacoste, 
brought back the brand, which was once the le-
gend of tennis, in his first collection. At Paris Fashi-
on Week, Lacoste displayed “Tennis Club de Paris”  

brand’s iconic pieces in a minimal style

-

LACOSTE 
Köklerine 

Döndü

-
-

-

Having become a giant under the umbrella of PVH Corp. with 
lingerie, denim and cosmetic products, Calvin Klein made a 
series of new and radical decisions after splitting with Raf 

had been made, plans to work with a large number of dif-
ferent designers instead of one star designer. It is rumored 
that the brand withdrawing from New York Fashion Week will 
also close Calvin Klein by Appointment that provides tailored 
products and therefore will dismiss many of its employees. 

CK Cephesinde Neler Oluyor?

haber
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-

Fashion designer Hakan Akkaya took place in New York 
Fashion Week under the support of the Ministry of Trade 

-

-

black, glittering grays, gold and blue fabrics and staples 
and spark materials in leather fabrics 

“GLAM ROCK”
Hakan Akkaya’dan NY Çıkarması 

news
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Taypa Textile has over forty years of experience 
in the textile sector and has prepared a capsu-
le collection of thirty pieces of collection made 
of “denim” with. With a sense of social respon-
sibility, the income from the sale of Özlem 

to improve the quality of life of individuals with 
hearing impairment.

-

ÖZLEM SÜER X TAYPA

-

-

The world-famous designer Bora Aksu chose London 

Fall-Winter collection. The color palette of the collection in 
which romantic silhouettes that are identical to the desig-
ner consists of white, powder and grays.

BORA AKSU

haber
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-

fan s in Istanbul with the brand Nedo, has been creating 
both innovative and courageous collections with his dau-

collection was exhibited in Paris and it attracted attenti-
-

remony.

NEDO 
COLLECTION

haber
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-

KARL LAGERFELD

“Bir işin kusursuz olmasını istiyorsan, 
kendin yapacaksın!”

haber
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-

Chanel and Italian Fendi fashion houses. We remember Lagerfeld with respect, who transformed Cha-
nel into a billion dollar global luxury power and left behind a successful business model with the iconic 
pieces, awesome shows, architectural objects, advertising campaigns, which is adopted as a model by 
the fashion industry.

 “If you want something to be perfect, you have to do it yourself!”
KARL LAGERFELD

news
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Karl’ın Son Koleksiyonları

Carl Chanel’i zirvede bıraktı

-

-

Fendi, Karl’a Milano’da Veda etti

-

Last collections of Karl 
He left Chanel at the top  
The show of Lagerfeld’s latest collection for Chanel took 
place with the theme of the Alps Mountains on artificial 
snow as part of the Paris Fashion Week. Hollywood star 

runway.

After the death of Karl Lagerfeld, Chanel announced that 
Virginie Viard will take over his position. Virginie Viard, the 
studio director, has always been with Lagerfeld in Chanel, 

-
tion of a family friend.

Fendi said goodbye to Karl in Milano
Karl Lagerfeld’s latest collection for Fendi was shown in Mi-

the passion and dedication for innovation of Karl Lagerfeld 
who was working with the brand for half a century despite 
his age.

haber
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Alışveriş Yaparken 
Kaybolmayın!

Modaya Açılan Kapı!

Ücretsiz olarak telefona 
indirilen uygulama, Türkçe, 
Arapça, Rusça ve İngilizce dil 
seçenekleriyle Osmanbey’i 
ziyaret edenlere büyük bir 
kolaylık sağlayarak, rahat bir 
alışveriş deneyimi sunuyor. 

haber
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by Osmanbey Textile Businessmen’s Association 

thanks to its functional content in four languages, 
ease of use and expedient lean graphics. 

network of users, not only provides the current 
addresses and contact details of far and wide Os-
manbey companies, but also allows search on the 
basis of product categories. The application which 
is adopted in the light of the current data obtained 

-
gions, has four language options: Turkish, Arabic, 

able to easily get through to the titles, address, 
contact information and digital platforms (web, 

retailers, and commercial companies such as ho-
tels, restaurants, hospitals, exchange offices in 

allows the user to list the companies featuring the 
product they are looking for, to get to the address 
they are looking for as soon as possible using navi-
gation services, to call the companies by phone or 
to switch to their instagram and web pages. 

OSMANBEY GUIDE İle Neler Yapılabilir!
“BENİ ORAYA GÖTÜR” 

-

“MAĞAZAYI ARA”

“WhatsApp MESAJLAŞMA” 

“INSTAGRAM SAYFASINA GİT” 
-

“WEB SİTESİNİ GÖR” -

Common Uses of OSMANBEY GUIDE!
“TAKE ME THERE” 
The user can locate an address on the map and determine the 

“CALL THE STORE”

“WhatsApp MESSAGING” 

by easily running the WhatsApp application from within the app-
lication. 
“GO TO INSTAGRAM PAGE” 

she wants from within the application. 
“VISIT WEB PAGE” The user can easily view the web page of the 

EN

OSMANBEY GUIDE
A Gateway to Fashion

expanding.  The application, which can be downloaded to your smartphones for free, 
offers Osmanbey visitors a comfortable shopping experience in Turkish, Arabic, Russian 

news
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MBFWI
REKOR KATILIMCI 

İLE KAPILARINI AÇTI 

-
-
-

-

-
-
-

-
-

-

-
-
-

haber
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THE CORE İSTANBUL

-

-

-

-
sisting of experienced designers as well as young de-
signers exhibiting their collections for the first time, 

-
ons to the taste of fashion lovers.  
The event’s name sponsor Mercedes-Benz Turk, which 
conventionally announces the supported designer’s 

-

not only one of the leading names of Turkish fashion 
-

signers Association. 
The deep interest of foreign press members and pro-
curement managers in Mercedes-Benz Fashion Week 
Istanbul, has also persevered this season. Represen-
tatives of the most prestigious chain stores and bou-

-

Among the brands and designers exhibiting their col-
lections within the scope of Mercedes-Benz Fashion 

-

-

The Core Istanbul, which makes up the commercial 
leg of MBFWI bringing together domestic and foreign 
purchasing managers with brands and designers, has 
opened its doors with a new format and a new theme 

-
kish and international purchasing managers at the 

and panels on subjects like season trends, manage-
ment of digital processes, branding, slow fashion and 
fashion photography.

EN

MBFWI
Opens Its Doors For A Record of Attendees 

The event, which is awaited with bated breath by all the important actors of the fashion 

news
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HATİCE GÖKÇE
Hatice Gökçe’nin Anadolu Kültürel Girişimcilik işbirliği 
ile ortaya çıkardığı Heritage Matrakçı Nasuh by Hatice 

Gökçe koleksiyonu 500 yıl önceki İstanbul’u moda diliyle 
yeniden canlandırıyor.

designer

60



I -

-

Hatice Gokce’s collection 

Nasuh by Hatice Gökçe” 
revives Istanbul of 500 

years ago in collaboration 
with the Anatolian Cultural 

Entrepreneurship with fashion. 

61

designer



Şu an ne üzerinde çalışıyorsunuz?

-

-

-

-
-

2019 İlkbahar/Yaz koleksiyonunuzdan söz 
eder misiniz? Kaç parçadan oluşuyor, neleri 
içeriyor? 

-

-

-

-
-
-

Heritage gibi özel projeleri ve Argande’ye verdi-
ğiniz desteği de dikkate alarak yılda kaç koleksi-
yon hazırlıyorsunuz?

-

-

-

Kimler var ‘couture’ müşterileriniz arasında? Me-
gastar Tarkan’ı ve Can Bonomo’yu birçok kez Ha-
tice Gökçe kıyafeti ile gördük. Başka kimler var? 

-

-

designer

62
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Hatice Gökçe, who made unforgettable collections such as Işığa Övgü, Aut-
horize, Angel Dust, Diyojen, Invincible, Karakarga, Gılman, Müfreze and Young 
Turks and very special projects like the Leather Age, once again touches the 
cultural values of these lands with her unique fashion style. The Heritage 
Matrakçı Nasuh by Hatice Gökçe collection, which was created by the desig-
ner in the cooperation with the Anatolian Cultural Entrepreneurship (AKG), 
revives Istanbul of 500 years ago. The five-piece capsule collection inspired 
by Matrakçı Nasuh’s landscaping, animal and flower depictions in Istanbul 
miniature is offered for sale at the Topkapı Palace Museum store and  at 
www.muzedenal.com  as of March 1st and 2019 Spring- Summer collec-
tion named as “ŞAH” by Hatice Gökçe is inspired by the miniatures of the 
Shahname.
We asked Hatice Gökçe what we wonder about her who is preferred by many 
celebrities especially Tarkan and Can Bonomo at stage,

What are you working on right now?
Currently, we are working on a capsule collection to be sold at Topkapı Pala-
ce Store and muzedenal.com under the tag of The Heritage Matrakçı Nasuh 
by Hatice Gökçe. This collection kimono that I created by using the details 
in the Istanbul-themed miniature of Matrakçı Nasuh as a pattern consists 
of 3 different patterns and models. And we made some kind of slippers that 
we call the Yemeni. We are going to make other historical figures in this 
collection.

Can you tell us about your 2019 Spring / Summer collection? What does it 
contain and what pieces are there?
The name of 2019 Spring Summer collection is ŞAH. I must say that I was 
inspired by the miniatures in Shahname. It consists of 35-piece shirt, jacket 
and trousers. I must also say that I have enriched my collection in this sense 
by having all the conveniences provided by digital printing.
I made silk shirts using both colors and black-and-white patterns. I divided 
the collection into two parts. We can see all the colors in Iranian miniature. 
For a designer who preferred dark colors like me, especially the vibrant co-
lors were quite exciting. The miniatures with battle scenes gave the collection 
a perfect appearance, both as a pattern and as a color.

Where are the creations of Hatice Gökçe sold? Do you export?
My Collections are sold at my own sales point located in Teşvikiye, Av.Surey-
ya Agagoglu Sokak and the showroom of Think Positive, London. Our new cap-
sule collection Heritage is offered for sale at Topkapı Palace Museum Store.   



Hatice Gökçe kreasyonları nerelerde satılı-
yor? 

-

-
-

designer
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makale
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Bıçak Kemiğe 
Dayanınca!

Fırat ÇAPKIN
Eğitmen – Yönetim Danışmanı
firatcapkin.com.tr 
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“e-ticaret”
Moda Endüstrisindeki Değişimin 
En Önemli Aktörü

68

dosya



-

-

OMNI-CHANNEL
-
-

-
-

-
-

-

KİŞİSELLEŞTİRME

-

-
-

-
-

e-ticaret 
dört önemli fırsat sunuyor
1- 

2- 

3- 

4- 

69

dosya



1  ETİK TİCARET

-

-

2. ÜCRETSİZ İADELER SORUNU

-

2019’un “e-ticaret” Eğilimleri

70

dosya



-

  
3. VERGİ DÜZENLEMELERİ

-

4. PROGRESSİVE WEB APP

-

Yerleşik markalara yönelik tehditler
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5. SOSYAL MEDYADAN SATIN ALMA  
-

-

-
-

6. YENİ BİR MESLEK: “AL” 
-
-
-

-

-

7. QR KOD YENİDEN

-
-

-
-

8. ONLINE TAŞITLAR ve TİCARET

-

72

dosya



İTENİN DOĞRU ADRESİ İHRACATTA GÜVENİN ADI İHRACATA DAİR HERŞEY İHRACATTA DOĞRU ADRES İHRACAT İÇİN ARADIĞ
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ACAT İÇİN ARADIĞINIZ HERŞEY İHRACATTA KALİTENİN DOĞRU  İHRACATTA GÜVENİN ADI İHRACATA DAİR HERŞEY İHRACA
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İHRACATA DAİR HERŞEY İHRACATTA DOĞRU ADRES İHRACAT İÇİN ARADIĞINIZ HERŞEY İHRACATTA KALİTENİN DO
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ADIĞINIZ HERŞEY İHRACATTA KALİTENİN   İHRACATTA GÜVENİN ADI İHRACATA DAİR HERŞEY İHRACATTA DOĞRU ADRES İHRA
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R HERŞEY İHRACATTA DOĞRU ADRES İHRACAT İÇİN ARADIĞINIZ HERŞEY İHRACATTA KALİTENİN İHRACATTA GÜVENİN
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LİTTEENNNNİİİNNNNNNN İİİİİHHHHHHHRRRRRRRAAAAAACCCCCCAAAAAATTTTTTTTTTTTAAAAAAA GGGGGGGÜÜÜÜÜÜÜVVVVVVEEEEEENNNNNNİNN A

İHRACATTA GÜVENİN ADI
TRUST NAME IN EXPORT



Merkezi New York’ta bulunan trend tahmin ajansı Fashion Snoops’un 
sezon tahminleri ile birlikte New York, Londra, Milano ve Paris 
moda haftalarında sergilenen sezon koleksiyonlarından hareketle 
hazırladığımız trend dosyamızın ilk bölümü ile karşınızdayız. 
Fütürist detaylardan, göçebe estetiğine, triko elbiselerden, tiftik 
yumuşaklığına, ekoselerden balıksırtına, devasa çantalardan, renkli 
ayakkabı ve çizmelere kadar işte 2019/20 Sonbahar-Kış sezonu 
moda trendleri!

2019/2020 
SONBAHAR-KIŞ 
MODA TRENDLERİ

ENERJİK RENKLER MİMARİ FORMLAR KADİFE KUM SAATİ 
BÜYÜK YAKA VE CEPLER SOLGUN ÇİÇEKLER GÖÇEBE ESTETİĞİ 

FERMUAR VE KESİKLER EKOSELER KLAVUZ ÇİZGİLER 
MONOKROM OUTDOOR TİFTİK TÜYLER KEMERLER

VOL.1

SICAK GÜZ
YUMUŞAK 

KIŞ 

M
ax

 M
ar

a 
At

el
ie

r
trend

74



We are here with the first episode of our trend file prepared 
based on the season collections exhibited in New York, 
London, Milan and Paris fashion weeks, together with 
seasonal expectations of the New York based trend forecast 
agency, Fashion Snoops. There we go, with 2019/20 
Autumn-Winter seasonal fashion trends, consisting of 
futurist details to nomadic aesthetics, from tricot dresses 
to mohair softness, from plaids to herringbone patterns, 
gigantic bags, colorful shoes and boots!
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Winter collections usually stand close to melancholy, with their dark-colored palette and overalls covering the entire body. 
The 2019/20 Autumn-Winter collections of the global fashion houses and designers however, herald a season far away 
from melancholy, with their energetic colors and patterns. Colorful patterns, graphics and prints were considerably notab-
le, as well as the bright neons, warm oranges, corals and reds, as of the winter collections exhibited in New York, London, 

Milan and Paris fashion weeks. The architectural forms in a minimalist line, the monochrome looks and neon colors which look calm 
and elegant are accompanied with fabrics such as mohair, plush, tweed and velvet that give the season a soft and warm look, new 
generation knitwear, inner-filled and volumatic fabrics. The dynamic structure of the highly entertaining 2019/20 Autumn-Winter season 
on the other hand, consists of plastic fabrics, experimental designs, zipper, belts, staples, collar and pocket details. We shall frequently 
encounter this season, details such as large collars covering the chest area, stand-up collars which are the key to a more organized style, 
turtle necks as the absolute must of the next winter, and scarves of various sizes; where belts, tightly holding the waist, are also among 
the strongest trends. Striking large pockets, pockets that give the feeling of patches,  pocket-shaped accessories mounted on belts and 
neck as if an additional equipment, were the details we have frequently observed on the winter podium, especially regarding outerwears. 
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As in every season, there are many fashion trends in the coming 
2019 Fall - Winter, which are the follow-ups of the previous season. 
To mention the most powerful ones; bright fabrics, lace and tulle 

these trends which are also appreciated by many fashion lovers, one 
step further by reinterpreting them. Hats are on our agenda for two 
seasons; but this season, the favorite of fashion houses is bucket 
hats. Regarding outerwear; clothing inspired by outdoor clothing, 
even directly reminding camping tents, blanket-like coats, coats 
and jackets from soft, plush-like fabric, long-fringed artificial furs, 

new pieces of the new season. These are sometimes accompanied 
by belts. The ‘coolest’ outerwear item of the season is probably a 
bathrobe looking coat with a belt, but without a button. In the same 
way, we can also encounter lots of feather and fur detailed clothing. 
This season, women have a wide range of skirts. Taking into account 
various trousers options in the collections, from long to short, as 

preferred for the upper clothing shall become the style markers. 
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Dries Van Noten

Iceberg

Issey Miyake

Valentino

Salvatore Ferragamo

Drome

trend80



-

Yellow, mustard, orange, coral and red colors feature the majority of 2019/20 Au-
tumn-Winter season color palette, where soft nude shades contrast with green, blue and 
pink neons. The surprise of the season is the turquoise color, that is encountered in most 
of the collections. The dark tones of winter seasons  such as gray, smoke, dark purple, 
bitter coffee and black, make up the classic side of the color palette.
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SILHOUETTE
SİLUET

-

-
-

Hourglass silhouette with pencil skirts and widely used belts is the 
most elegant appearance of the season. The second silhouette, 
which consists of long coats with large shoulder pads comple-
tely conceal your body. The volume formed with wide shoulders, 
that only emphasize the upper part of the body, together with the 
downward-expanding skirts that draw the weight point to the bot-
tom of the body, make up the main silhouettes of the season. 
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Perhaps, the most commercial but most eye-catching 
collection of the 2019/20 Autumn-Winter season by 

Max Mara, shows how innovative and original you can 
be without taking much risk. The soft mohair outerwear 
pieces, high collars, and the ongoing patterns in boots, 

create an impressive style. 
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Mohair and tweed are the common fabrics mostly preferred by designers in the 2019/20 Au-
tumn-Winter season, where the velvet/suede returns back. Guipure lace and duchess satin 
draws attention in underwear collections where metallic ribbed knits, leather, denim, glossy 
vinyl and nylon also stand out as of the outerwear items. Regarding the patterns, checkers and 
plaids are accompanied by fine grid lines, fuzzy images, holographic or optical patterns, graphic 
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TÜVİT
BALIK SIRTI
KAZ AYAĞI
KADİFE
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TWEED AND 
HERRINGBONE

The tweed fabric, which is mostly identical to Chanel, has found its way 
into the collection of many designers this season. Likewise, the herrin-
gbone and goosefeet pattern is quite common in both underwear and 
outerwear. 
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A COLD WINTER
Clothes, that carry the outdoor aesthetic signs to the clothes as well 
as the quilt and blanket-looking top outer garments, coats made up of 

have entered almost all collections of 2019/20 Autumn-Winter Sean-
son. Regarding underwear however, dress knits and knitwear, which is 
differentiated with new knitting techniques, stand out. 
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Sacai

Loewe

Miu Miu

Sacai

Christopher Kane

Salvatore Ferragamo

Mulberry
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FASHION SNOOPS 
TREND TAHMİNLERİ 

VE PODYUMDAKİ 
YANSIMALARI

-
-

Fashion Snoops, a trend forecasting agency founded in New York, collects 2019/20 Au-
tumn-Winter Women’s fashion trends under four main topics. These titles such as Switch, 
Pioneertown, Horizon and The Enchanted will give you a hint of what will come forward in 
ready-made clothing, shoes and accessories during the next fall-winter season. 

TREND EXPECTATIONS BY FASHİON SNOOPS 
AND THEIR REFLECTIONS ON THE PODIUM
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Switch, expressing powerful and minimalist architectural drawing with ener-
getic colors, indicates a very creative and colorful season. The Switch wo-
man, who approaches all aspects of her life in the same way, supports the 
functionality with intelligent forms. Switch represents a very ambitious style 
with solid fabrics, big, colorful prints and unisex codes fed by the art of un-
derground, which likes to use matt and bright colors together. 

Metalik Ribana Örme                 Tiftik                                Parlak Vinil

Mimari Çizgiler 
Enerjik Renkler 
Çağdaş Tasarım 
Form ve fonksiyon 
Unisex

Architectural Drawing 
Energetic Colors 
Contemporary Design 
Form and Function 
Unisex

trend
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1. Trouser Suit • Tibi | 2. Pleated skirt • Balenciaga | 3. Knitwear Dress • Marni | 4. Turtle Neck • 
Givenchy| 5. Fluffy • Ienki Ienki | 6. Sweaters • Tibi | 7. Pencil Skirt • Balenciaga | 8. Panel Trousers 
• Nina Ricci

DESEN VE GRAFİK

ANAHTAR PARÇALAR
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Inspired by Pioneertown, founded in 1946 by Roy Rogers on a barren land, 
this trend recently refers to those who leave the metropolises or the wealthy 
coastal towns and choose to live in economically more convenient places. 
Pioneertown women, with the local mentality of small towns, the practice of 
living inspired by environmental conditions, arts and crafts communities, 
natural food, vintage clothes, struggle to rebuild the foundations of society. 

Süet                                  Dantel                              Patchwork

Sığınma 
Göçebe Yolculuğu 
Yerli 
Çöl 
Kırsal Alanlar 
Yerel Halk

Asylum
Nomads’ Journey
Aboriginal 
Desert 
Rural Areas
Local People

trend
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1. Midi Dress • Chloe | 2. Coveralls • Philosophy di Lorenzo Serafini | 3. Maxi Dress • Luisa Beccaria 

Lorenzo Serafini | 7. XL Sweater • Stella McCartney | 8. Wide Leg Pants • A Detacher
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The concern that limited natural resources will soon end is forcing people to 
discover different worlds, alternative life styles and genres. Horizon woman, 
is in peace with high technology and science. There is a sharp and clinical 

neon explosions and futuristic details. In the middle of new developments, 
she is calm and quiet in her soft cocoon. The highly sensitive Horizon wo-
man is in a structure to lead a new reality. 

Fermuarlar                Kesikler   Yüksek Yakalar

Farklı ifadeler 
Yeniçağ Laboratuvarı 
Fütüristik Fayda 
Hassas Gelişme 
Evrim

Different expressions 
New Age Laboratory 
Futuristic Benefit 
Precision Development 
Evolution

trend
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1. Anorak • Poiret | 2. Boxy Tee • Balmain | 3. Cargo Pants • Dion Lee | 4. Hedgehog • Tods | 5. XL 
Sweater • Sportmax | 6. Trousers • Milly | 7. Sweatshirt • T by Alexander Wang | 8. Anorak • Prada
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Enchanted, which is also called as bewitched, reveals a magical, seductive, 
dark and mystical world. It represents a modern but mysterious woman, li-
ving in a gothic mansion from the 19th century. Antique furnitures, enchan-
ting paintings, dusty books, jewels from secret lockers, crystals, luxurious 
velvet and duchess satin, are ideal concepts for identifying Enchanted wo-
men. She is a charming, thoughtful, hesitant but explorer woman, who longs 
for illuminated gardens and optimism. 

Mistisizm 
Baştan Çıkarma 
Gotik 
Büyücülük 
Sırlar 
Maneviyat

Mysticism 
Seduction 
Gothic 
Wizardry 
Secrets 
Spirituality

trend
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  1. Blouses with volumized sleeves • Rebecca Taylor | 2. Maxi Dress • Coach | 3. Blazer • Stella Mc-
Cartney | 4. Suit • Mother of Pearl | 5. Night Gown • T by Alexander Wang | 6. Leather Pants • Saint 
Laurent | 7. Mock Neck Top • Huishan Zhang | 8. Velvet Dress • Saint Laurent

DESEN VE GRAFİK

ANAHTAR PARÇALAR
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“Bavul Ticareti” Yerini, ‘Kayıtlı Mikro İhracat’a Bırakıyor!

TİM BAŞKANI İSMAİL GÜLLE 
“Bavul Ticaretini Kayıt Altına Alıyoruz” 
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sektörden



Bavul ve Kargo Yoluyla Yapılan Ticaret Yerine; 

“GEÇİCİ DEPOLAMA YERİNDEN” 
İHRACAT 
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-

-
-
-

-

-

-
-
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Ticaret Bakanlığı Gümrükler Genel Müdürlüğü’nün 
yayınladığı (2019/5) sayılı genelge

GENELGE DETAYLARI
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Türk Dizileri 
En Çok Tasarımcılara Yaradı 

106

sektörden



Akbank T.A.Ş. faiz oranlarını, ücret tutarlarını, talep edilen kredi tutarlarını, vadeyi, şartları, banka politikaları ve piyasa koşullarına 
göre değiştirme ve kampanyayı durdurma hakkını saklı tutar.

İhracata
Akbank desteği

Türkiye kazansın diye, İhracatçının Gücü Paketi ile ihracatçımızı destekliyoruz.
Paketten yararlanmak için Akbank şubelerine gelebilir veya 

GlobalTicaretMerkezi@akbank.com üzerinden uzmanlarımızdan destek alabilirsiniz. 

İhracatçının Gücü Paketi 
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“KOZA”, OLGUNLAŞTIKÇA 
GÜZELLEŞİYOR

Koza Genç Moda Tasarımcıları Yarışmasının 
Kazananları Belli Oldu
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EN

Winners of Koza Young Fashion Designers Competition Were 
Announced “KOZA” FLOURISHES, AS IT MATURES

109

sektörden
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Arb. Av. Dr. Nevin Yurtman
nevinyurtman@yurtman-kara.av.tr     
nevinyurtman@istanbulbarosu.org.tr 
+90 (212) 225 65 72    
+90 (532) 312 68 98 

TİCARİ İŞLERDE DE
ARABULUCULUĞA BAŞVURMA
ZORUNLU HALE GELDİ
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TİM Delegeler Çalıştayı
-

-
07
ŞUBAT

13 
ŞUBAT

AK Parti Adayı Yıldırım: 
Şişli İçin Hayalimiz Büyük

-
-

-
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OTİAD takvim



LINEXPO “Kate Grigorieva” 
ile Kapılarını Açtı

-

-

06
ŞUBAT

-

-

-

Ünlü Modele Büyük İlgi

-

-

-
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OTİAD takvim



27 
ŞUBAT

DSP Adayı Sarıgül OTİAD’ı Ziyaret Etti

-

-

-

-

-
-

-

13 
MART

CHP Adayı Muammer Keskin 
OTİAD’ı Ziyaret Etti
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-

-

-

-
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ŞUBAT AYI TÜRKİYE İHRACATI 

“14,3 Milyar Dolar”

OSMANBEY İHRACATI  
“Canlanma Sinyali”
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ihracat
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Şair Nigar’ın En Yenisiyle Tanışın

LAGONSA ABİYE 
Türkiye’nin abiye üssü haline gelen Osmanbey, bu kategorideki elini 

116

osmanbeyden





A Cool and Calm Oasis in Beyoğlu 

Beyoğlu’nda Serin, Dingin Bir Vaha

Çukurcuma, which gives the impression of being established in a pit between İstiklal, 
Cihangir and Tophane and which has a very calm atmosphere has started to become very 
popular with galleries opened in recent years, hotels, stylishly decorated eating places, 
while it was memorialized antiquarias and waste collectors mostly.

ÇUKURCUMA

mekan
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mekan
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DİYABET NEDİR? 
-

-

-

-

-

-

GİZLİ ŞEKER 

-

-

DİYABETİN BELİRTİLERİ NELERDİR?

DİYABETİN HASARLARI

-
-

DİYABETİN ERKEN DÖNEM HASARLARI 

DİYABET

122

sağlık



DİYABETİN İLERİ DÖNEM HASARLARI 

-

-

-

DİYABETİN HASARLARINDAN KORUNMAK 
İÇİN ERKEN TANI ŞARTTIR.
DİYABET TEDAVİSİ:

-

-

-

SAĞLIKLI BESLENME 

-
-

-

-

-

-
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NEVİN Boğaz’ın Tuzu, 
Hisar’ın Rüzgârı

-
-

-
-

-CEZERİ’NİN
OLAĞANÜSTÜ MAKİNELERİ 

-

TEOMAN 
MALL OF İSTANBUL’DA

-

-
-

KONSER

ajanda
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BOND 25

-

-
-

-

KRAL LEAR 
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DAVIDE MORETTINI
-

Hippi

-

Moda Tarihinden

126

post-it



Adwoa Aboah

ANVELOP VEYA WRAP 

127









Halaskargazi Mah. Şafak Sok. 
Şadan Apt. No: 75 Daire: 2 
Osmanbey - Şişli / İstanbul

Tel: +90 212 296 36 67
info@desentul.com.tr
www.desentul.com.tr

Hayal Tül •
Kristal Tül •

Tül Grek •
Kom Tül •
Vual Tül •
En Licra •

En Boy Licra •
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